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“The world’s most valuable resource is
no longer oil, but data” - The Economist

Brand Concept and
Logo Construction

The logomark’s concept stems from the
idea of 1s and 0s. Forming the bedrock
of our company, 1s and 0s represent the
digital / technological aspect of IDOOH.

The numerals are then distilled into a
rectangle and circle, which will enable
us to use it as basic building blocks for
secondary graphics that will come later
in this guide.

Refer to page:
3 for more logo variations
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Logomark

Black & White
Version

Primarily there are logo versions for 2
kinds of platforms- corporate and
audience. While the full brand consists
of more than 6 colours, the corporate
version has a restrained palette (more
information on page 03 and 04).

Indigo (Default)
Version

The Indigo logo will serve as the primary
and default logomark for all corporate ,
client-facing collaterals. The full 5-colour
versions is only reserved for consumer/rider facing applications.

Black & White logo should not be used
in any digital mediums, and is only to be
used if the printer is only capable of
monotone printing.

5-colour (Full)
Version

03

The full identity comprises 6 colours:
Magenta, Fuschia Red, Orange, Blue,
Cyan & Indigo

Colour Palette

The corporate identity consists of only
the restrained palette, which is Indigo
and Fuschia Red.

Refer to page:
5 for logo application

Indigo

Fuschia Red

Hex Code: 464C80

Hex Code: FC4D7A

R: 70
G: 76
B: 128

R: 252
G: 77
B: 122

C: 84
M: 78
Y: 23
K: 8

C: 0
M: 85
Y: 29
K: 0

Orange

Blue

Cyan

Magenta

Hex Code: FF6950

Hex Code: 2ED0FC

Hex Code: 54EACE

Hex Code: FB62D5

R: 255
G: 105
B: 80

R: 46
G: 207
B: 251

R: 84
G: 234
B: 206

R: 250
G: 98
B: 212

C: 0
M: 74
Y: 69
K: 0

C: 60
M: 0
Y: 1
K: 0

C: 52
M: 0
Y: 31
K: 0

C: 11
M: 70
Y: 0
K: 0
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Logo Application

Some applications of the logo based on
background colour/graphic variation..
White logo is applicable on all 6 of the
brand colours. If the logo is on a
white/extremely light background colour,
always use Indigo or the full colour logo.

Use of full colour logo on coloured
images is allowed provided the background colour does not include any of
the 5 colours in the Full colour logo.

Refer to page:
9 for more logo discipline
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Minimum size

It is important to keep a minimum size
limit for the logomark to ensure we use
the logo at its best potential for exposure
while utilising the space properly.

the next page will contain information
and guide on the minimum clear space
for the logomark.

Refer to page:
7 for more logo clear space guide

40mm (h)

20mm (h)

10mm (h)

Letterhead Logomark size: 7mm (h)

On-screen Logomark size: 5mm (h)

Absolute minimum size: 3mm (h)
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Minimum spacing &
Logo lockups

IDOOH celebrates collaboration and
partnerships. When the logomark is
used in conjunction with another logo, it
is important to keep some ground rules.

It is up to the designer’s discretion to
allocate spacing inbetween logomarks
but this is a guide to ensure IDOOH’s
logomark interity as well as other
logomarks that are used in conjunction.

For more information on which wording
to use (i.e In conjunction with ; powered
by; etc) please send an inquiry to
joyride@idooh.com.

x
x

Lockup

x
x

x

In a logo lockup, the clear space rule stands and if there
is a need for labelling (i.e. Powered by:), the line has to
sit on top of the clear space, which must also be sitting
on the bottom edge & within 1 X distance boundary.

x

On top of the boundary space, there must be atleast an
additional 0.5 X distance from the partner logomark.

x
x

x

x

0.5x
1.5x

Powered by:

x

Clear space
A single unit of measurement (X) is derived from the
diameter of the “O” of IDOOH logomark. There must be
a all-round spacing of atleast 1 X distance from the
outline edge of the logomark at all times.

3x

x
x
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Typography

The oﬃcial typeface for IDOOH is
Univers Next Pro. Various widths and
thickness of the font are used but the
most common ones are: Light, Regular
Medium and Bold.

Univers Next Pro
Light
Regular
Medium
Bold

For headlines, UNP Light is usually used
at large sizes. Body text is usually in
UNP Light or UNP Regular, depending
on the font size. Bolding of words are
usually applied as medium if UNP Light
is used. UNP Bold can be used if the
body text is in UNP Regular. Ultimately
this decision is left to the discretion of
the graphic designer / type director.

For the font and licensing issues, please
contact joyride@idooh.com

ABCDEFGHIJKLMN
OPQRSTUVWXYZ
abcdefghijklmn
opqrstuvwxyz
1234567890
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Logo Discipline

It is important to respect certain rules
when dealing with the logomark as a
form of respect to the company.

Here are some ground rules:
1) Do not stretch the logomark
2) Do not apply gradient to logomark
3) Do not apply colourful logo on backgrounds that contains similar colors
4) Do not move the logo elements
5) Do not adjust spacing of logo elements

6) Do not apply logo in similar colour to
background colour
7) Do not shear logomark
8) Do not use pixelated/low-res ﬁles.
9) Do not apply colourful logo to
similarly colourful background
10) Do not outline logomark
11) Do not ﬂip logomark
12) Do not apply glow to logomark
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Summary

In general, IDOOH’s brand should be
lively, dynamic and progressive. It should
appear professional and sincere to clients
while staying jovial towards the screen
audience. IDOOH’s brand personality is
about fuﬁling the the promise of #joyride,
through its visual communication.

This guideline manual not only serves as
just a guide but also as a compilation of
ground rules which anyone using the
IDOOH logomark should not violate.
The designer dealing with the logomark
has the responsibility to ensure the
logomark is treated with respect.

This document is for internal circulation
only, assets are available at:
www.idooh.com/downloads
For more information/inquiries,
please contact joyride@idooh.com
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