
 
  

 

IDOOH and iflix collaborate to bring world's best entertainment-on-the-go to 
in-vehicle screens in Southeast Asia  

 

(L-R) IDOOH CEO Mark Forsyth and iflix Head of Asia Jonas Engwall collaborate to bring 

entertainment to taxi and ride hail cars across Southeast Asia. 

 

SINGAPORE, 23 November 2018 – IDOOH International today announced an agreement with iflix to 

provide entertainment-on-the-go to taxi and ride-sharing vehicle passengers across four countries in 

Southeast Asia: Indonesia, Malaysia, Philippines, and Vietnam, and connect to an addressable 

middle-income market of more than 275 million people.  

Over the next 12 months, IDOOH will deploy iflix content in over 10,000 in-vehicle screens across the 

region which will allow passengers to access a selection of iflix’s content library, including newly 

introduced popular short-form content and iflix original programming.  

IDOOH CEO Mark Forsyth said: "We are thrilled to partner with iflix to provide passengers with 

extensive entertainment options in international and Asian programming, aligned to our mission of 

making rides better. As Asia Pacific’s largest in-vehicle screen network, it gives us an opportunity to 

amplify iflix’s network in emerging markets to enable them to reach a wider consumer segment 

through our in-vehicle screens." 



 
  
Apart from short-form entertainment content, iflix will run marketing campaigns and surveys in each 

market to gather consumer insights through IDOOH’s ‘capture all’ data analytics - from location, 

time, vehicle details, previous location prior to engagement and campaign attributes. 

iflix Head of Asia Jonas Engwall said: “Our collaboration with IDOOH in Southeast Asia offers iflix a 

unique opportunity to extend our brand and product exposure to new audiences. The captive nature 

of the media environment IDOOH's in-vehicle screens presents us with, is an exciting new platform 

to engage with consumers one-on-one for up to 60 minutes and build greater brand recognition."   

iflix is IDOOH's fourth media and entertainment feature, aside from CNBC, NHK and MediaCorp.  

IDOOH is Asia Pacific’s largest network of in-vehicle digital out-of-home (OOH) screens with an 

inventory of more than 14,000 screens in taxis and ride-sharing cars, reaching 5 million viewers per 

month by the end of 2019. Through our partnerships with taxi and ride-sharing companies in the 

region, our tablets have travelled almost 51 million km with over 1.2 million hours clocked in Q2 

2018.  

Out-of-Home advertising is now a US$29 billion market with revenue expected to grow by 3 to 4 

percent per year over the next five years to reach US$33 billion by 2021, according to the MAGNA 

Intelligence and Rapport study. Digital OOH is a key growth driver as digital screens have allowed 

OOH advertisers to penetrate niche environments to reach the young, urban population that might 

otherwise be difficult to achieve through traditional media. Although digital OOH contributes only 5 

percent of the global OOH inventory, it already generates 14 percent of total advertising revenues 

and is expected to grow to 24 percent globally by 2021. 

 

### 

About IDOOH 

IDOOH is an award-winning Asian OOH media technology company that provides the ideal platform 

for the Out-of-Home media environment by combining the best screens in any ‘ride’ with our 

proprietary advertising server technology. Through our big data analytics, we enable brands to make 

content targeted, engaging and timely through interactive and trackable campaigns. IDOOH aims to 

inspire, connect brands with commuters, challenge boundaries and change the future of the 

advertising landscape. For more information, visit us at www.idooh.com. 

 
 

About iflix 

iflix is the world’s leading entertainment service for emerging markets with the widest and most 
compelling selection of TV shows, movies, hyper local originals, premium live sports and up-to-the-
minute news from around the world, to stream or download, on any internet connected 
device…wherever, whenever. Created specifically for the more than one billion consumers in 
emerging markets, iflix now offers users two exceptional experiences through its iflixFREE and iflixVIP 

https://magnaglobal.com/ten-reasons-why-out-of-home-advertising-outperforms/
https://magnaglobal.com/ten-reasons-why-out-of-home-advertising-outperforms/
http://www.idooh.com/


 
  
offerings. iflix is currently available to consumers in Malaysia, Indonesia, the Philippines, Thailand, 
Brunei, Sri Lanka, Pakistan, Myanmar, Vietnam, the Maldives, Kuwait, Bahrain, Saudi Arabia, Jordan, 
Iraq, Lebanon, Egypt, Sudan, Cambodia, Nigeria, Kenya, Ghana, Nepal, Bangladesh, Zimbabwe, 
Morocco, Tanzania and Uganda. Learn more at https://blog.iflix.com  
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